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How to Create an Attention-Getting Blog

Introduction

There’s no doubt you’ve heard about blogging and why it’s so important to your business, but without the proper
knowledge or “training,” it can be somewhat intimidating to start. Blogs are effective for many reasons and can
offer many benefits for your company.

After deciding the type of blog (there are several blogging formats from written to video) is right for your
business, getting started isn’t complicated. Each type of blog has its own benefits and best practices when it
comes to content creating, reaching customers and driving traffic.

Why a Blog

Blogging has come a long way since the first blog post was written in 1994.

A Definition
Blog: A regularly updated website or web page, typically one run by an individual or small
| I group, that is about a single topic in an informal or conversational style.

Three parts of this definition stand out:
1 A blog must be updated regularly
2 Tt should be about a specific topic
3 It should be conversational

Blogs must be updated and posted on a consistent basis, it should not be a static part of your website (like an
About or Product page).

A blog should also be about a single topic—stick to something related to your business or industry. For
example, the Pam Hendrickson blog covers different aspects of product development and marketing— from
creating videos to converting leads—so you won’t find a post involving pie recipes or street-style fashion,
because it doesn’t fit with our brand values. Additionally, blog posts should be friendly and conversational;
blogs are a way to reach your audience at their level and give a personality to your business.

© 2015 Content Solutions Group, Inc. All rights reserved. ® www.PamHendrickson.com Bonus Content for CCC: Blog Book H



0IAN, =

Content Crash
Course

Y

SN Nendrnckson

C@NTE NT Pam Hendrickson
CRASH COURSE Black Book: Blogs

A brief history of blogging

In January 1994, student Justin Hall created . .
¢ First blog ever written—

by Swarthmore College student,

term “weblog” was introduced and then later Justin Hall

shortened to blog. Blogs first functioned as
an online diary. Nearly a decade later,
Google launched AdSense, which matches
ads to blog content, allowing people to start
making money off their blogs.

* Term weblog is introduced

* Term weblog is shortened to blog
* Blogger is the first free blog
creation service

¢ Gizmodo and Gawker launch
* Technorati, the first major blog

search engine, launches
* WordPress launches

« “Blog” named Word of the Year * Google launches AdSense

by Merriam-Webster
¢ First video blogs appear (more than
a year before YouTube launches)

¢ Study finds that 32 million Americans
(more than 10 percent of the population)
read blogs regularly

* Huffington Post launches

* More than 152 million active blogs

* More than half of U.S. Internet users
read blogs at least once a month

* More than 400 million people actively
read blogs
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